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The July 2026 Clarity Omnibus survey was conducted from July 17th - 22nd via national online public 
opinion panels. 1,000 respondents were matched to the voter file. The margin of error of this poll is +/-3.1% 
at a 95% confidence interval.

Attention checks were employed in the survey and respondents who failed attention check questions were 
removed from the sample.

Responses are weighted to a national universe of likely 2026 General election voters using factors 
including age, gender, race, education, geography, and our 2026g Turnout model.

Methodology

https://www.claritycampaigns.com/what-we-do/modeling
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Our Partisanship Model predicts likelihood 
that an individual self-identifies as a Democrat. 
Learn more.
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Political Views and Attitudes

Our 2024 Recall Model predicts likelihood that 
an individual voted for Kamala Harris in the 
2024 election, adjusted to actual precinct 
results. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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National Issues

Our Economic Anxiety Model predicts 
likelihood to be facing economic struggles among 
registered voters nationally. Learn more.
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National Issues

Our Climate Change Priority Model predicts 
attitudes toward the urgency of climate 
change. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Choice Support Model predicts likelihood 
that an individual believes abortion should be 
legal. Learn more.

National Issues

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Our Likely College Model predicts likelihood 
to hold a four-year college degree. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.
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Demographics

If Protestant N = 342

Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Demographics

If Atheist/Agnostic N = 205

Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Likely Gun Owner Model predicts 
likelihood to own a gun or live in a gun-owning 
household. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Our Likely Retired Model predicts likelihood 
that an individual is retired. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Media Consumption

Our Frequent Social Media User & Social 
Media Platform Models predict likelihood of 
using social media for at least an hour per day. 
Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Our YouTube User Model predicts likelihood of 
watching 15+ minutes of ad-supported 
YouTube daily.  Learn more.
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Media Consumption

Our Daily Streaming User Model and individual 
Streaming platform models predicts likelihood 
that an individual watches an ad-supported 
streaming service daily. 



Media Consumption

Our Hulu User Model predicts likelihood of 
watching Hulu on a daily basis.  Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Our Daily Streaming User Model and individual 
Streaming platform models predicts likelihood 
that an individual watches an ad-supported 
streaming service daily. 



Media Consumption

0%

Our Frequent Broadcast Viewer Model 
predicts likelihood of watching live broadcast TV 
programming at least a few times per week.
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Learn more about our Omnibus survey

contact@claritycampaigns.com


